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The Impact of Perceptions of Price Fairness on
Purchasing Intention on Resort Hotel : The

Influence of Bundle Pricing, Motive and

Service Failure on Consumers’ Decision
Making

Liang-Chin Chen, Chun-Shou Chen, Yuan-Der Liao

Abstract

The purpose of this research is to investigate the impact of perceptions of price
fairness on purchasing intention on resort hotel. The influence of bundle pricing, motive and
service failure on consumers’ decision making. According to these literatures, research

derives from three hypotheses, and then compiles data to prove it. Research detect - 1, The

Price fairness can influence consumer’s purchasing intentions, 2, The author extends the
existing research by demonstrating that the inferred motive, as well as inferred relative
profit, provides causal explanation of perceived price unfairness, 3. The Service failure can
influence the inferred relative profit, thereby altering perceptions of price unfairness and
purchasing intentions. Together these studies provide evidence that consumer inference of
the motive for a price increase influence the perceived fairness of the increase. Furthermore
service failure is show to moderate the effect of inferred relative profit to lower purchasing
intentions and demonstrate that perceived unfairness mediates the effects of inferred motive

and relative price on consumer purchasing intentions.
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IEHEPRATEDL T Z R A R SRS
WA ORI S E R Eh s
S N o SRR T S T L 7 2
AER » WURE ISR -
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7 2~ [ERFEER SR BB P IR i B SRR A R

HEmEIHE
IETAIE =YL I
A I I 3.786 3.000
(FRHES) (1.558) (1.726)
VA T R 5.036 2.839
(FEHETE) (1.584) (1.345)

7< 3 ~ HERmAIEx AR BT 2 K TR S TR SR

B SNyl HHEE PRI FRE HEE
HeEmAE 16.612 1 16.612 6.832 010%*
HEEmENE 124.504 1 124.504 51.207 .000%*
HEmA M B 27.862 1 27.862 11.459 001%*
AR 534.911 220 2.431

R 3713.000 224

2F ¢ #fLF P Value {H<0.01 *fLFE P Value {E<0.05
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B 4 —
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VU~ RSB AN R IR NS
FHE A E S AR A RUR

MFHAE IS T IR A | AT
PEFEE R E E R E N 2RI
IS BRI E SRR A2 E 2
7 4 EREURTTAD 2RSS G Y
TEHI%  JEEREE E A e - A
ARG RERATEET N TSRl EE
[ o 8 B 2479 (F=18.368 » P <
0.001) » FHERFAFEHIRH YA MRS K e HY
THET 3.808 » MEE EEARAK  HAE)E
i ar & [y A e A A A Ik
BRARIIEET T TS RIS E S 5
P8RS 4.288 (F=82.142 - P<0.001) - #H
B PEFIRH AT AR R HEr 15 e 4.781 >
MBS FHBREER = T ke A

AR5 RER S B DR 2 RN
SRR E B AR AR IEF FNE - H
IR IR iR B R B AR
B E (E RS2 BIERS A « BERR L
AMFE LR Te e = o & I K R
FEEIR G BB B R e
B T (TR 2 AR T AN A A A
BAIHERR - NG E s B R R - S
7% &5 O A1 EE BE fiE (2003) ¢ Jennifer et
al.(2004) + Swan & Oliver(1989) : Goodwin &
R0ss(1992) 5 Smith, Bolton & Wagner(1999)
FEHIHIE AN EEE E T e
HIRRFAG R0 (HA IR T RE e
I Ve 0 R At s R R AR i 5 BB T
K TERARSEIR - I AT B3
ELAEHIIRGR RS

st tHRIT -

3 4~ ISR B NI AN S HE R AT B R A2 IR

AR R
= wH
FEE I T 2.479 3.808
(FEHEZ) (1.226) (1.808)
1A I 4.288 4.781
(FEHEZS) (1.594) (1.758)
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7 5~ HEERATEXARE R AR I T RO R

LA RNyl H ERSET FigE HEETE
FHERm A 60.579 1 60.579 23.294 .000%*
ka5 o 141.127 1 141.127 54.266 .000%*
HEEm AT RS iR 12,743 1 12.743 4.900 .028*
AR 748.986 288 2.601

AR 5267.000 292

=F ¢ #LF P Value {H<0.01 *fLF P Value {E<0.05
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Campbell (1999) ; Franciosi et al. (1995) ;
Kachelmeier et al. (1991)ZEH5E 0BT 2
HATFHER R EREEEE R
R AWFEIIA BN BB R T < #50
{iEdf37E fH(bundle pricing) KB RE S & (H A%
FE(E R BA R B I E SR -

HZ - JNE PG #E A7 88 30T i iE
(marketing myopia) [~ %5 i Levit(1960)
LDIZEE] 60 ARk NAE S M
HIZPI]  EARFERE A RIS
FHHE LRWEEE NSRRI - T
SRR —ElEp - BiEE
T EEETR (BECRESEEE) 1Y
M Ee  BRARRIEE D ER AL IR
A BRI E S BB R R
AT (Swan & Oliver, 1989 ;
Goodwin & Ross, 1992 ; Smith, Bolton &
Wagner, 1999 ) » /2 AWIEHE R > SE
B E (B AR LB & T Y EmAL -

T HBRER

ERTAR) R I Cipe e e
iz i DABERSIBRARES » HET R R
YL AL SRS | (NS e
- DA G B BB A AH I R = A
T 9% H 0 (R e B S8 il = 18 I 80 2
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B RER . (AEEIEE LR E ST
PRy iz e B IS HE B R o FETRO 22 e
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A EAE B e 8 23 LA R SR 1 B
JESR @R EREE - BRI A R
B - 20" B 0 L EEE TS (package tour )
% (BT B TUE AT B B
HIERR
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