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Abstract

This study aims to explore consumers' satisfaction and loyalty to convenience
supermarket coffee brands to gain an in-depth understanding of consumers'
preferences for different brands of coffee. The study selected several representative
convenience supermarket coffee brands in the market, including Taiwan's 7-
ELEVEN, FamilyMart, Laifu Convenience Store, etc., and used SWOT analysis and
4P marketing strategies to explore consumers' perceptions of coffee tastes and types.
Evaluations in other aspects, as well as their loyalty and repurchase intention to
different brands.

Research results show that consumer satisfaction with convenience
supermarket coffee brands is affected by multiple factors. Among them, the taste and
quality of coffee are the two factors that consumers pay most attention to, followed
by price and service. Consumers' evaluations of coffee taste and quality vary among
different brands, while price and service performance have less impact on consumer
satisfaction.

In addition, the study also found that there are differences in consumer loyalty
to coffee brands in convenience stores. Some consumers are highly loyal to a certain
brand and are more willing to choose that brand of coffee for a long time, while other
consumers pay more attention to the quality and taste of coffee and have no obvious
preference for brands.

In summary, this study reveals consumers' preferences and consumption
behaviors for different brands of coffee by exploring convenience supermarket
coffee brand satisfaction and loyalty, and provides important reference for relevant
companies to optimize products and services. , enhance consumer satisfaction and
loyalty, thereby enhancing the competitiveness of enterprises.

Keywords: consumers, satisfaction, loyalty, SWOT analysis, 4P marketing strategy
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